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Tutorial: How to Find the Most Valuable Domains in New TLDs in 
10 Minutes 
 
Watch the full video at: 
http://www.domainsherpa.com/new-tld-hand-registration-opportunities/ 
 
Can you figure out the <em>next</em> most valuable domain name that 
hasn’t been reserved by the registry and register it before other investors or 
end users? 
 
This tutorial walks you through one process for finding valuable domain 
names for registration using keyword search volume and advertiser 
competition. 
 
I have three short sponsor messages before we get into today's show. 
 
First, if you're a domain name investor, you have unique intellectual property 
needs – and you need an IP attorney that understands them, that follows the 
industry, and can help you navigate UDRP, copyright and trademark laws. 
David Weslow of Wiley Rein is the lawyer to call for Internet legal issues. 
 
Second, if you have a great domain name and nothing to show when people 
visit, you're missing out on potential advertising revenue, leads, and 
partnership opportunities. NicheWebsites.com can build you a site quickly 
with a price option to suit any need -- but as their tagline says, they don't just 
build websites, they build businesses. 
 
Finally, if you're buying or selling a domain name or portfolio and you want 
an estimate of it's value, Estibot.com is the place to go. Just like you'd visit 
Zillow.com to get an estimate of a house value, Estibot.com provides key 
information about the most important statistics so you can make an informed 
decision based on data. 
 
All three sponsors have a clickable banner in the upper right hand corner of 
DomainSherpa.com. Here's your program. 
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Michael Cyger: Hey everyone. My name is Michael Cyger, and I'm the 
Publisher of DomainSherpa.com. 
 
As the Internet expands with hundreds of new top-level domains coming 
online in the next couple of years, domain name investors will continue to be 
on the lookout for the opportunity to register valuable assets. 
 
Wouldn’t it be great to own pizza.nyc, stock.photos, seattle.hotel, buy.music, 
or shop.online? In reality, however, you’ll likely never have the chance. 
 
Just like in gambling where the casino has the advantage over gamblers, the 
registry too has the advantage over domain name investors. The registries 
have already determined which domain names are most valuable and either 
placed a high price tag on them, or they will not allow them to be registered 
at all. They can hold back some of the most valuable domain names for 
regulatory reasons, auction, development, partnerships and marketing 
promotions.  
 
While ICANN prohibits the registration of certain domains, like two-letters, 
names on the collision list, and certain other words, this is not an open 
invitation for registries to hold back everything they want. Registries are 
allowed to reserve 100 domain names, so they perform an analysis and try to 
figure out which will be most valuable and/or most strategic to their company 
in the future. 
 
So the question for domain name investors then becomes: can you figure out 
the next most valuable domain name that hasn’t been reserved by the registry 
and register it before anyone else? 
 
This tutorial walks you through one process for finding valuable domain 
names for registration using keyword search volume and advertiser 
competition. 
 
The nine step process is straightforward. 
 
1. Pick a top-level domain name you’d like to analyze 
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2. Search on the Google Adwords Keyword Planner for keyword phrases that 
include the top-level domain 
3. Export the results to Excel 
4. Determine the rows that have the keyword present in the proper order 
5. Sort by competition high to low 
6. Focus on those with a high advertising suggested bids 
7. Verify the results on Google 
8. Verify no trademark issues 
9. Register the domain name in general availability 
 
Let’s walk through the process on screen. 
 
[Step 1] 
 
First, look at what top-level domains (TLDs) are being released for general 
availability this week using the Calzone.org website, or follow the industry 
blogs like TheDomains.com, DomainIncite.com or DomainNameWire.com. 
If you budget allows registrations at higher price points, you can target pre-
registration or an Early Access Program. 
 
[Step 2] 
 
Once you have a TLD selected, sign into the Google Adwords Keyword 
Planner by going to http://www.google.com/adwords and click the Sign In 
link. If you don’t have an account, you can click the Get started now button. 
 
For the purpose of this tutorial, we’re going to use the .PICS top-level 
domain. .PICS is similar to the to the already-launched .PHOTOS and soon-
to-be-launched .PHOTO top-level domains. 
 
In the “Search for new keyword and ad group ideas” input box, type the TLD 
without the period. In this case, I’ll type “pics”. Select any geographic 
targeting you desire. For this tutorial, I’ll leave the targeting on United States. 
If you TLD targets another country, such as .Berlin, you may want to change 
or add countries. 
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In the “Include/Exclude” input box, type “pics” in the “Only include 
keywords containing the following terms” box to prevent the system from 
including similar or related words as we’re looking only for keyword search 
volume that includes the word “pics.” 
 
I want to point out that when Google refers to “keywords” they mean both 
“keywords” and “keyword phrases”. Searching for “pics” will return search 
volume results for both “pics” and “cute pics”, for example. 
 
Click the “Get ideas” button. 
 
On the next screen, click the “Keyword ideas” tab. Click the “Avg. monthly 
searches” column to sort in descending order – that way the keywords with 
the highest search volume will be at the top of the list. In this case, there were 
720 keyword phrase suggestions. 
 
[Step 3] 
 
Click the “Download” button and save in Excel CSV format.  
 
[Step 4] 
 
Open the downloaded file in Microsoft Excel, or import into another 
spreadsheet tool. Maniputate the file to show the columns for keyword, 
monthly search volume, competition and suggested bid.  
 
After the keyword column, add a column that includes the following formula: 
=IF((LEFT(A2,4)="pics"),"Disregard","View"). This will show/highlight/list 
only those keyword phrases that include the TLD as the last word in the 
phrase. For example, “cute pics” would be included, but not “pics of Theo 
James”. 
 
I threw that last example in for my daughter who thinks Theo James is cute 
and is always searching for pics of Theo James. 
 
I’ll provide the formula below. Be sure to change A2 in the formula to point 
to the proper cell before you populate it downward in the spreadsheet. 
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You may only want to see keyword suggestions for rows that have two 
words, like “something pics”. To show the number of words in the cell (and 
correspondingly, the number of words in the keyword phrase) use: 
=IFERROR(IF(SEARCH(" 
pics",A2)>0,IF(LEN(TRIM(A2))=0,0,LEN(TRIM(A2))-
LEN(SUBSTITUTE(A2," ",""))+1),""),"")  
 
Again, I’ll provide the formula below. Be sure to change A2 in the formula to 
point to the proper cell before you populate it downward in the spreadsheet. 
 
You can then sort by the number of words ascending and only consider 
keyword rows with a numeric value of 2. 
 
[Step 5] 
 
Sort the data by competition high to low. Focus on the keywords with the 
highest competition, suggested bid and search volume to meet your investing 
criteria. Every investor will have different criteria for what they consider to 
be a valuable domain name, and it is not the intent of this tutorial to guide 
you in this respect. 
 
[Step 6] 
 
I’m going to sort, delete, resort, delete and select some domain names that I 
think might be valuable for the purpose of this tutorial. I delete rows so I 
don’t get confused on what’s valuable and what’s not. 
 
You may want to copy the worksheet to a new tab before deleting any rows 
so you can maintain a copy of the original results. 
 
[Step 7] 
 
Once you have your list of valuable keywords that could be great domain 
name investments, type them into Google to verify that they in fact have 
advertisers associated with the keyword. Consider deleting any keywords that 
don’t show advertisers. But note: in some cases, Google Adwords may 
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provide data that is outdated or calendar cyclical (like the pending 
.CHRISTMAS TLD). 
 
[Step 8] 
 
Next visit Trademark247.com and type in the keyword phrases to see if any 
results are returned that might conflict with prior registrations. (Note, this is 
not an exhaustive due diligence process for registering domain names, but it 
is a step in the right direction.) 
 
[Step 9] 
 
If all looks good, then you now have a complete list to work from when the 
appropriate time (i.e. EAP or general availability) arrives. 
 
In some cases, analysis by leading blogs might reveal what domain names the 
registry has reserved for their own use. For example, Mike Berkens at 
TheDomains.com completed an analysis of the .PICS zone file on April 6, 
2014, (a week before general availability) and determined you will not be 
able to register any of these domain names. 
 
A small fraction of domain names are more valuable than others based on end 
user search volume and advertiser interest. Knowing which domain names 
best fit this criteria as well as which domain names are held back by the 
registry provides a clear opportunity for which domain names you can 
register.  
 
The only thing left to do is determine at what price you should acquire the 
available domain names, and figure out a game plan to have quick fingers 
and register them as soon as possible at the appropriate time. 
 
Watch the full video at: 
http://www.domainsherpa.com/new-tld-hand-registration-opportunities/ 
 


