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Sometimes when you send an email, you don’t get a response. What does
that mean? Has the email been read? Did it get sent to spam? Is the recipient
on vacation? Or maybe the recipient simply isn’t interested in what you
emailed them about. This tutorial shows you how to find out.
Three sponsors of today's show:
First, if you're buying or selling a domain name or portfolio and you want an
estimate of it's value, Estibot.com is the place to go. Just like you'd visit
Zillow.com to get an estimate of a house value, Estibot.com provides key
information about the most important statistics so you can make an
informed decision based on data.
Second: Serious about online trading? Secure your funds, keep your
merchandise safe, and use a company that keeps the buyer and seller
protected the whole way through. That's Escrow.com. Payments you can
trust.
Finally, if you're a domain name investor, don't you have unique legal needs
that require domain name technical know-how and industry experience?
That's why you need David Weslow of Wiley Rein. Go search for David
Weslow on DomainSherpa, watch his interview and you can see for yourself
that he can clearly explain issues, can help you with buy/sell agreements,
deal with website content issues and UDRP actions, and even help you write
your website terms and conditions. David Weslow is the lawyer to call for
Internet legal issues. See for yourself at DavidWeslow.com
Hey Sherpa network, my name is Michael Cyger and I'm the publisher of
DomainSherpa.com – the website where you can learn how to become a
successful domain name investor or entrepreneur directly from the experts.
Email is ubiquitous. We all use it. Every day. From everywhere. But
sometimes when you send an email, you don’t get a response. What does
that mean? Has the email been read? Did it get sent to spam? Is the recipient
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on vacation? Or maybe the recipient simply isn’t interested in what you
emailed them about.
Years ago, to have any idea of the answers, you’d have to call the person to
see if they read your email. Not exactly an elegant or efficient solution.
Fortunately, there are now many programs you can use to track if an email
was opened. Search Google for "track email opens" and you'll find MailTrack,
ClearSlide, Hubspot, and a host of others. There are probably more than 50
options available to track email opens.
But you come to DomainSherpa because I cut through the clutter, and give
you my recommendations on the tools I use every day and show you how I
use them. So I'm going to tell you about a tool that I cannot live without. It's
called Boomerang for Gmail, and yes – they have an option for Outlook as
well.
Before I do, I want you to know I am not affiliated with Boomerang. I do not
use affiliate codes to make money on DomainSherpa. I'm recommending it
because it's the best tool I've found to track emails. I use it daily.
I pay $4.99 per month for a Personal level account, which allows me to track
an unlimited number of emails per month.
Let me walk you through how I use it on screen.
Tracking Opens
Suppose an entrepreneur thinks of my domain name, and then types it into
their web browser to see if it's available. They see it's for sale, and fill out the
inquiry form.
When I reply using Gmail – or if I’m sending a targeted, relevant email to a
potential buyer – I want to know if the email has been opened and read.
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So I'll type the email or reply to the email but before I send it I will and click
the envelope icon to request a read receipt and track clicks. Then when they
view the email, I'll receive an email notifying me that it's been read.
I can also go into my Boomerang control panel and view details of all tracked
emails, and I can view sent emails to see if it's been read.
What's cool about the Boomerang software is that when you view an email,
you can see how many times it has been read, as well as when it was first
read and when it was last read.
For example, if a small startup is inquiring about purchasing Important.com
but only has a budget of around $1,000, they may see my asking price and
decide to look for other domain names within their budget – and never open
my email response again. That would be confirmed by a one time open,
maybe on the date I sent the email and then never again.
But if it was a startup was raising a Series A or B round of funding, the
founder may open the email a few times over the course of the first week as
she considers the price and whether she can raise the funds or if she should
negotiate.
Or, if the recipient is at an established company she may forward the email
to her peers or board for review and discussion without responding to me.
While you won't know who exactly is opening the email or if the email was
forwarded to other people, seeing how many times an email is opened will
definitely give you insight into the interest level from the person and
company making the inquiry.
An email that is only opened once may indicate no interest, whereas an email
opened three times indicates interest, and an email opened 10 or more
times indicates the email was likely forwarded and a team might be
reviewing the purchase opportunity. And, of course, an email that is not
opened at all may require a follow-up phone call.

EPISODE: http://www.domainsherpa.com/track-emails-automate-follow-ups/
Page 3 of 8

!
!
!

!
And knowing when the emails are opened gives you additional insights on
the availability of your recipient… it tells you when the best times are to
follow-up by email or telephone.
Tracking Clicks
Boomerang can also track clicks, so let's say you are auctioning off a great .io
domain name like payment.io. If you followed Mike Carson's advice on his
DomainSherpa show entitled "The Rise of .IO" and found targeted end users
on Github.com, then emailed them with the really-simple sample email Mike
Carson provided in his interview, you would simply add a link to the Flippa
auction page in your email. Then Boomerang would track if the recipient
clicked the link to view the auction page.
Whether a person clicks a link is valuable information to know – because if no
one is clicking on the link to go to the auction page, then you're either buying
the wrong types of domain names or you are not targeting the right end
users.
And technical people know that if they don't display graphics when viewing
an email they receive, then the read receipts don't show to the sender.
However, when you add a link to an email – and if the link is something of
interest to the recipient – they will click the link, which will indicate their
interest in the domain name.
Manage By Inbox
Finally – and here's the secret weapon that I use to get more sales –
Boomerang allows you to automatically return the email to your inbox if you
don't receive a reply by a certain date.
Three more quick sponsor messages.
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First, if you're buying a domain name from a private party and want to know
what else they own, DomainIQ.com is the tool you should be using. View
their entire portfolio, filter by Estibot value and be a better investor. $49.95
for 250 queries per month. Visit DomainIQ.com/portfolio to learn more.
Second, Efty was built by domain investors to increase your inquiries, sales
and profit. Forget spreadsheets and archived emails — manage your entire
investment portfolio in one place using a secure and completely confidential
platform. Learn more at Efty.com, that's e – f – t – y, Efty.com.
Finally, if you're struggling with how to buy, sell, and value domain names,
you need to check-out DNAcademy.com. Published by me, Michael Cyger of
DomainSherpa, and trusted by Uniregistry to train their new employees, you
too can learn using the DNAcademy accelerated learning system for domain
name investing. Learn more at DNAcademy.com.
Finally – and here's the secret weapon that I use to get more sales –
Boomerang allows you to automatically return the email to your inbox if you
don't receive a reply by a certain date.
Research shows that response rates rise and your chance of closing a sale
increases with each subsequent outreach attempt, but once you pass five
touch points, your success diminishes.
Why? People are busy. They may inquire about a domain name for purchase,
then get sidetracked by a work emergency, or a family event, or an offsite
meeting, or whatever. So you need to follow up.
When I interviewed Doron Vermaat on DomainSherpa in the show entitled
"$40K Annual Profit from Part-time Brandable Domain Name Investing," he
told me he followed up on inquiries the same day he received them –
because if someone is ready to buy, you want to be quick to sell. But if the
negotiation stalls or the buyer "goes dark" and you don't receive a response,
you should follow up the next week, then one to two weeks later, then again
and one final time.
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That's what Doron did. He was able to keep the conversation going, get a
counter offer, and close his NoteNinja.com sale at $2,275 – a domain name
he purchased for $42 – all because he followed up with the buyer. Check out
his interview for the exact text he used to keep the conversation going.
So, tactically, here's what you do when you send a reply email to a potential
buyer with Boomerang.
After you type your email and before you hit Send, scroll down to the
Boomerang Send Later bar and check the box to "Boomerang this in 1 week
if no reply." You can quickly change the "1 week" to "2 weeks," or to a specific
date depending on your schedule. You can even vary the time to return it to
your inbox based on the time zone of the person making the inquiry.
For example, if you know you'll be out of the office next week for vacation or
work, you should Boomerang it for the week you return to the office, when
you have time to focus on it and reply.
Or if you're on the West coast of the United States but the inquiry came from
a person on the East coast, you'll want to Boomerang it to your inbox early in
your day since the potential buyer is three hours ahead of you.
Or if it's on a Monday that you're replying to the initial inquiry, you may want
to Boomerang it for the next Tuesday – eight days later – since Mondays are
always hectic in the office.
The great thing about this feature is that you never have to remember to act
on it. All you do is check the box. If the person replies, then the email won't
Boomerang to your inbox. If the person doesn't reply, then it will show up in
your inbox ready to be acted on again.
Too busy today to follow up on the inquiry? Just click the Boomerang button
and postpone acting on the email until tomorrow morning when it will be
returned to your inbox. It saves you time because there's no need for you to
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enter a calendar item with the subject of the email, have to go into your
email archive and search for the inquiry, or keep your inbox cluttered with
inquiries that aren't ready to be acted upon.
Anytime I can save myself a few clicks and a few minutes is well worth the
investment, in my opinion. And at $4.99 a month, it's a no-brainer for me.
Oh, and Boomerang allows me to track opens and clicks and return emails to
my inbox from all my linked accounts, like michael@domainsherpa.com and
michael@webxmedia.com using the same Personal account, and no
additional fees per month. I'll put a link in the show notes on how to setup
Gmail to send and receive from multiple accounts.
So that's it for this really useful tool I use, and why I use it.
Now, for all the domain name investors out there immediately checking... No,
Boomerang.com and Boomerang.io are not being used by companies. Yes, it
appears they might be for sale. No, I haven't reached out to the owner of
Baydin.com, the maker of the Boomerang for Gmail extension. Yes, it would
be an upgrade for them from their BoomerangGmail.com and
BoomerangApp.com domain names.
Also, I do plan to email them with a feature request. I'd love to be able to see
the IP addresses of the people reading the emails. Then I could use an IP
address-to-geolocation service like https://www.iplocation.net/ to see where
the readers of my email are located.
Peter Drucker says you can't manage what you don't measure. By tracking
email opens and clicks, and returning emails to your inbox to automate your
follow-up sales process, you can measure the effectiveness of your email
content and improve your success rate.
Go off and prosper. And please let me know if you installed this extension for
Gmail and if you're finding it useful. And definitely let me know if it helps you
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close a sale. I'd love to help you tell your story on DomainSherpa when that
happens.
Thank you all for watching. We'll see you next time.

EPISODE: http://www.domainsherpa.com/track-emails-automate-follow-ups/
Page 8 of 8

